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The New World of Content Community and Commerce
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Our world is changing faster than ever

• Democratization of Access 
• World in your pocket
• Road to Signal

• Physical to Phygital

• Fixed templates to fluid, real and 

relatable

• Nearcast to ability to broadcast

• Reputation, institution to Reality and 

the moment
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3

The New World (dis)Order
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Content

Communities

Commerce
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• Campaign to Content to Conversation

• Brand View to World View

• Campaign to building Eco-System

Evolution of Content
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Tasty Treat – Chatak Matak Life
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Content creators have changed
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Content creators have changed
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Communities have evolved

• Only Physical to Physical + Virtual

• Bound by Geography, physical proximity, culture, 

caste etc. to Passion, common interest, habits, 

cause, usage, behaviour etc.

• Equal, like minded to Diverse, un-equals- HD/RE

• Today it is inclusive with connect
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Co – Creating new line with community
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INCLUSIVE 

COMMUNITIES
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Brand unveils Braille-enabled packagingThink Skin
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COMMUNITY 

CONNECTS
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SHARE OF VOICE SHARE OF MIND
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BUILD SHARE OF HEART
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The New Age Commerce

• Transaction to Experience

• The journey to purchase equally important

• Ease of conversation leads to easy 

Commerce – Conversation Commerce

• Everything converging into your timeline

• Virtual high street – Selling through Insta-

cast

• Anybody can be a seller
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Content

Communities

Commerce
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2000 to 10000 in 2 years
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Credibility

Context

Connections

Content

Communities

Commerce

The 3 + 3 C’s
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CREDIBLE CONTENT for a 

COMMUNITIES in the 

right CONTEXT with right 

CONNECTIONS builds 

COMMERCE
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THANK YOU


